Only 49 %

of B2B marketers and sellers said
their organization was effective at providing
customer data they can fully trust

Widespread Challenges
Threaten Firms’

aring across tk

DATA ACTIVATION LEADERS
ADOPT BEST PRACTICES

Engaging partners for
data and analytics services

Organizing with

E%] an insights center

of excellence

Embracing
advanced analytics

Establishing
& and using
systems of insight

VISIT WWW.DNB.COM/DATASILOS
TO READ THE FULL STUDY

dun N bradstreet

Methodology Source: A study conducted by Forrester Consulting on behalf of Dun & Bradstreet, March 2018

**Base: 500 professionals (from 268 leading firms and 232 lagging firms) with responsibility or influence over



